


Ireland’s First and only
outdoor and extreme sports
magazine - you’d be barking
mad to miss it...
Just when you thought it was safe to go outside on
your own - überdog, the Ireland's first and only
outdoor and extreme sports magazine is set loose.

Conceived to fill a hole in the market for the rapidly
growing outdoor and extreme sports scene, überdog
is the first of it's kind. Content is devoted to the local
mountain bike, BMX, surf, skate, climbing and kayak
scene. Editorial features an irreverent, eclectic mix of
all things outdoors and the pages contain a mixture of
information, photography, fashion, mayhem, madness and
most importantly - fun.

What’s it all about?
überdog magazine is Ireland's first and only outdoor
and extreme sports magazine. It covers all aspects of
mountain biking, surfing, BMX, skate boarding,
climbing, canoeing, free running, diving, kiting, caving
and off-roading - plus all other types of 'alternative'
pastimes.
Content is generated by the latest happenings,

events, people and latest
activities to take the

extreme sports scene
by storm. Editorial

contributors are the
people on the
ground that live, sleep and
breathe their sport  - no impostors need apply.

Readers are encouraged to interact with the
magazine via the überdog website and

Facebook, making the magazine their own and
driving the content in the direction that strikes home.

Does

your business

deal with people who

spend their free time

up a mountain, on a beach,

up a wall, through a hedge,

under a waterfall,

down a ditch or in a cave..?

Let us help your business to

blow its trumpet by

providing a bespoke

advertising

package.
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They read überdog because it
champions their chosen activity. It
validates their cause and gives
credibility to what some might see as a
fringe sport. It informs them about
other, similar activities - even some that
they've never heard of.  It has all the
latest, local news, products and
events, keeping them in touch with the
extreme sports scene.

Content you won’t
want to miss...
Each issue contains an adrenaline pumping mix of the latest
happenings including:
The Dog Meets: Interviews with local stars in their field
The Dog Digs:
Pages dedicated to the latest products and innovations
Doggy Style: Pages dedicated to the fashion and
culture surrounding core activities
News: Tell us what's going on in your neck of the
woods and we'll tell the world
Dog’s Diary: What’s happening, when, where and how

Vital statistics
• Published bi-monthly, costs £2.00/€3.00
• Top quality, professional, full colour

reproduction throughout.
• Sold or circulated through

newsagents, supermarkets, leading
outdoor and sports shops, groups,
societies and organisations, key
events, leisure and sports centres 

• The magazine is supported by the
interactive website
uberdogmagazine.co.uk and a
Facebook site. Magazine content
is duplicated on the internet, with
applicable news, products or
fashion items linking directly to
advertisers websites or email.
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WEBsite
STATistiCS:

February 2011
10,172 unique users

761 single daily peak
363 daily average

& 18,363
page views



primary readership...

4Most likely male,
aged 14-30.

4Loves the outdoor life - lives for the
weekend, hates Monday mornings,

hates schedules and regime, doesn't own a
comb, wants a tattoo.

4Owns either a MTB,
BMX, skateboard,

pair of blades, surfboard
- or other similar
weapon.

4Spends 90% of life in t-shirt,
jeans and trainers. Other 10% is spent

in either a wetsuit, helmet, checked
shirt or nude.

4He is used to the sight of his and
his friend's blood, he is familiar with

the taste of mud, seawater and badly
barbecued sausages.

4Heroes include Johhny
Knoxville, Pritchard, Pancho,

Tony Hawk, Matt Hoffman, Obi-
Wan Kenobi and that guy who
broke his arm down the park
last year.

4When not outdoors or
down the local extreme

sports shop, they’re online
- favourite sites include the
local one’s dedicated to

their activity and all the
social networking sites.

In it’s 2008/09

Activity Tourism

Marketing Action Plan,

the NITB pledged to

‘Increase awareness of NI

as an activity tourism

destination in UK and RoI

and increase awareness of

the NI activity product

range to UK, RoI and NI

domestic market’

Who’s
überdog for?

there
are currently
175 outdoor

activity providers,
179 clubs and 33

associations registered
on the funded

www.outdoorni.com
showing the scale

of the market
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4Male or female, Aged 20-40, has a
professional career. mortgage and

long term partner.

4Has a chosen activity which they are
religious in their devotion to.

4They spend a lot of money on this
activity and can afford the best of

everything. They like to buy local because
it means that there's no waiting for delivery
and they appreciate the local after sales
service.

4They take great pleasure on Monday
morning telling their mundane work mates

about their 'crazy' weekends. Secretly these
mundane people are very jealous. Our people
know this fact - it pleases them.

4They have a tattoo. It may be small, hidden
and quite conservative, but it's still a tattoo.

4They have an iMac which they use as a hub
for their many, many digital attachments.

They check their Facebook, Twitter and MySpace first
thing every morning and last thing every night.

tertiary market...

4Boys aged between 10 and 14 who
want to be part of the action.

4Girls aged between 14 and 25. All
areas of the extreme scene are seeing

girls move from fence top spectators to
enthusiastic participants. 

4The mums, dads and older
siblings of the primary market

who want to understand what the
sport’s all about 

4Visitors from neighbouring
shores. The Northern

Ireland Tourist Board has
committed to advertising the
province as an outdoor

activity sports destination.

Extreme
sports are

undertaken by 1.7% of
British adults giving afigure of 23,720 NorthernIrish participants. This

figure excludes childrenaged under 16 who account
for many of the

participants.
Source: Key Notes marketreport. Based on 2008 NI

census.
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A total of 44,133 par
ticipants

were recorded for ad
venture

activities in Norther
n Ireland

in 2008, a sharp ris
e from

the 17,479 figure re
corded

for 1995

The following sectors

showed the highest level
s of

participation:

Mountain biking 15,00
0

Sailing 12,000

Surfing 7,580

Canoeing 2,600

Source: Trends in Ad
venture Activities

Report published by
 Countryside and

Access Network in April 2009

secondary
readership...



a quick
comparison

advertising in a province wide, daily newspaper
WHAT DOES £1000 BUY YOU? 10cm x 14cm, approximate fifth of a page
4 Targeted at non-specific audience, shelf life of just one day, editorial not

specific to your business, newsprint not the greatest quality reproduction

advertising in a national magazine
WHAT DOES £1000 BUY YOU? Half page full colour ROM insertion
4 Only available in large newsagents and retailers, Distributed across the UK -

how many sell in your area? Only bought by a very specific readership.

advertising in a local ,weekly newspaper
WHAT DOES £1000 BUY YOU? Full page in black and white

(Spot colour add 10% onto cost, Full colour add on 50%)
4 Targeted at non, specific audience, shelf life of just a few days, editorial

not specific to your business, newsprint not the greatest quality for
pictures, only seen by people within your local community - people who
already know you exist.

Advertising in
überdog magazine...
Distributed bi-monthly right across Ireland, bought and read by
people dedicated to their and your sport, available from all
major newsagents, shops and extreme sports shops,
highest quality repro and production, relevant
editorial content, large cross-over readership
introducing people from other disciplines to
your products, association with a well
known, much respected, local, fun
publication

WHAT DOES £500 BUY YOU?
Full page, top quality,
full colour advert placed
amongst associated editorial

Magazines
are the medium

seen to have the
most relevant
advertising to

consumers with 34%
of people agreeing
compared to 23%

for TV
Source: PPA Marketing
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advertising
Print advertising Rates 2011

Double page spread £800 or €1,000 420mm x 297mm

SPECIAL SUMMER OFFER - DPS is £700 or €875
Full page advert £500 or €625 210mm x 297mm

Inside front cover £650 or €810 210mm x 297mm

Inside back cover £650 or €810 210mm x 297mm

Outside back cover £750 or €935 210mm x 297mm

Logo on front cover TBD sizes and prices on request

Logo plus inside front cover TBD sizes and prices on request

Half page advert (landscape) £275 or €340 177mm x 133mm

Half page advert (portrait) £275 or €340 85mm x 273mm

Quarter page advert £150 or €185 85mm x 133mm

Quarter page strip advert £150 or €185 177mm x 64mm

Page sponsorship £150 or €185 per page, sizes on request

Directory enhanced listing £300 or €375 per year 6 adverts x £50 each
All measurements are width x height. All prices subject to VAT. All rates valid until 30 April 2011.

online Advertising Rates 2011
Available upon request - please contact for details.

LOYALTY DISCOUNTS
Advertisers booking on series will be rewarded with the following discounts:

three issues 5%   six issues 10%

2011-2012 Forecast
Issue 6 ‘Cyber’ Edition: March / April 2011 Online: early March 2011

Issue 7: May/June 2011 On-shelf: early May 2011
Issue 8: July / August 2011 On-shelf: early July 2011

Issue 9: September / October 2011 On-shelf: early September 2011
Issue 10: November / December 2011 On-shelf: early November 2011

Issue 11: January / February 2012 On-shelf: early January 2012
Issue 12: March / April 2012 On-shelf: early March 2012

technical specifications
Preferable format: Press-ready PDF, at the correct size (saved at 100%), with

fonts embedded, images saved at 300dpi, registration marks and bleed.
Acceptable formats: QuarkXPress, Illustrator, InDesign, Freehand and
Photoshop. Supplied with all fonts used and images saved at 300dpi.
Advertisements that do not conform to this criteria or that require extra

production, will incur a design and production fee.
Design: A design service for adverts is available. Details and prices on request.
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calling the dog:
advertising opportunities:
telephone: 028 9127 0058

email: sales@uberdogmagazine.co.uk

editorial content :
telephone: 028 9127 0058

email: editorial@uberdogmagazine.co.uk

design:
telephone: 028 9127 0058 mobile: 077 1184 6246

email: design@uberdogmagazine.co.uk

V19110311


