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WHAT’S IT ALL ABOUT?
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DOES SURFJ
YOUR BUSINESS guT THE SKATE!
DEAL WITH PEOPLE WHO SUMMER KAYAK
®  SPEND THEIR FREE TIME -
' uP A MOUNTAIN, ON A BEAGH, 1w =7 .
“uP A WALL, THROUGH A HEDGE,
L UNDER A WATERFALL,
_DOMN A DITCH OR IN A GAVE.?
‘LET US HELP YOUR BUSINESS TO
BLOW ITS TRUMPET BY
PROVIDING A BESPOKE
ADVERTISING
PAGKAGE.




They read tberdog because it . I N

champions their chosen activity. It “ 1 |; b =

validates their cause and gives e g

credibility to what some might seeasa | ; P i 8 »®

fringe sport. It informs them about 5 =

other, similar activities - even some that

they've never heard of. It has all the I 4] '

latest, local news, products and “ﬂl( ' :

events, keeping them in touch with the ¢~ = Ty % ;

extreme sports scene. -" : . ‘" .
inm - — M
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Each issue contains an adrenaline pumping mix of the latest . IR0

happenings including: ‘

The Dog Meets: Interviews with local stars in their field 0 =i g B ®

The Dog Digs: ‘ = —

Pages dedicated to the latest products and innovations "

Doggy Style: Pages dedicated to the fashion and

culture surrounding core activities

News: Tell us what's going on in your neck of the J -

woods and we'll tell the world \.lh.' 4 v SNYT:

Dog’s Diary: What's happening, when, where and how E 2 e :

* Published bi-monthly, costs £2.00/€3.00

* Top quality, professional, full colour
reproduction throughout.

e Sold or circulated through
newsagents, supermarkets, leading
outdoor and sports shops, groups,
societies and organisations, key
events, leisure and sports centres

* The magazine is supported by the
interactive website
uberdogmagazine.co.uk and a
Facebook site. Magazine content
is duplicated on the internet, with
applicable news, products or
fashion items linking directly to
advertisers websites or email.
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IN IT’S 2008703
ACTIVITY TOURISM
MARKETING ACTION PLAN,
THE NITB PLEDGED TO

B = INCREASE AWARENESS OF NI

_ AS AN ACTIVITY TOURISM
" DESTINATION IN UK AND ROl
‘AND INCREASE AWARENESS OF
THE NI ACTIVITY PRODUCT
RANGE TO UK, ROI AND NI
DOMESTIC MARKET

THERE

ARE CURRENTLY

175 OUTDOOR
ACTIVITY PROVIDERS,
179 CLUBS AND 33

ASSOCIATIONS REGISTERED

ON THE FUNDED
WWW.OUTDOORNI.COM
SHOWING THE SCALE

OF THE MARKET




SECONDARY
READERSHIP...

W

long term partner.

*They spend a lot of money on this
activity and can afford the best of

religious in their devotion to.

Male or female, Aged 20-40, has a
professional career. mortgage and

Has a chosen activity which they are ™ ¢
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EXTREME ..
: SPORTS ARE

UNDERTAKEN Br 1% oF
BRITISH ADULTS GIVING A
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FIGURE OF 23720 NORT

IRISH PARTIGIPANTS. T:lEsRN \

- FIGURE EXCLUDES ¢HILOREN 4
- AGED UNDER 16 WHO ACCOUNT '

FOR MANY OF THE !

PARTICIPANTS,

\

\,

SOURGE: KEY NOTES MARK
), REPORT. BASED ON 2003 N1
AR eeNsus,

everything. They like to buy local because .
it means that there's no waiting for delivery
and they appreciate the local after sales

service.
*They take great pleasure on Monday
morning telling their mundane work mates
about their 'crazy' weekends. Secretly these
mundane people are very jealous. Our people
know this fact - it pleases them.

They have a tattoo. It may be small, hidden
and quite conservative, but it's still a tattoo.

*They have an iMac which they use as a hub
for their many, many digital attachments.

They check their Facebook, Twitter and MySpace first
thing every morning and last thing every night.

TOTAL OF 44,133 PARTICIPANTS
elERE RECORDED FOR ADVENTI.IR%
ACTIVITIES IN NORTHERN |RELAN

IN 2008, A SHARP RISE FROM

THE 17,479 FIGURE RECORDED

FOR 1995

THE FOLLOWING SECT ORS
SHOWED THE HIGHEST LEVELS OF
PARTICIPATION:

IVITIES

: TRENDS IN ADVENTURE ACT!

s%sng{T PUBLISHED BY GOIJNTRYS;D‘ESAND
AGCESS NETWORK IN APRIL 20

TERTIARY MARKET...

Boys aged between 10 and 14 who
want to be part of the action.

Girls aged between 14 and 25. All

areas of the extreme scene are seeing
girls move from fence top spectators to
enthusiastic participants.

The mums, dads and older

siblings of the primary market
who want to understand what the
sport’s all about

Visitors from neighbouring
shores. The Northern
Ireland Tourist Board has
committed to advertising the
province as an outdoor
activity sports destination.



10CM X 1HCM, APPROXIMATE FIFTH OF A PAGE

HALF PAGE FULL COLOUR ROM INSERTION

FuLL PAGE IN BLACK AND WHITE

ADVERTISING IN
UBERDOG MAGAZINE...

MAGAZINES
ARE THE MEDIuM
SEEN TO HAVE THE
MOST RELEVANT
WHAT DOES £500 BUY YOUP RDVERTISING TO

CONSuM|
FuLL PAGE, TOP QUALITY, OF PEOPLE AumtEoe

FuLL COLOUR ADVERT PLACED COMPARED TO 23%
AMONGST ASSOCIATED EDITORIAL FOR TV

SOURCE: PPA MARKETING




SPECIAL SUMMER OFFER - DPS is £700 or €875




CALLING THE DOG:

advertising opportunities:
telephone: 028 9127 0058
email: sales@uberdogmagazine.co.uk

editorial content :
telephone: 028 9127 0058
email: editorial@uberdogmagazine.co.uk

design:
telephone: 028 9127 0058 mobile: 077 1184 6246
email: desigh@uberdogmagazine.co.uk
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